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Project overview

The product:

Joy Dog Co is an online organic dog food website
that offers many dog food options with a big
draw on understanding and learning about what
the ingredients are in the dog food. The typical
user is between 20-55 years old, with most
users being dog owners. The goal of this website
is to make shopping for dog owners easier to
understand and make them feel at ease what

they are feeding their dog.

Project duration:

January 2024 - March 2024
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Project overview

0

The problem:

When shopping for dog food, an owner will
look at the ingredients of a dog food label and
not understand what they are actually feeding
their dog. They then would have to google or

find some sort of informative place.

>

The goal:

Design Joy Dog Co website for dog owners to
be user friendly that provides clear and
informative way to learn about the dog food

ingredients all in one place.
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Project overview

o

My role:

UX designer leading the Joy Dog Co website
design

=

Responsibilities:

Conducting interviews, paper and digital
wireframing, low and high-fidelity prototyping,
condying usability studies, accounting for
accessibility, iterating on designs and

responsive design.
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e Userresearch

Understanding e Personas
the user e Problem statements

e User journey maps
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User research: summary

o

| conducted user interviews, which then turned into empathy maps to better understand my target
users and their needs. | discovered that many of my target users (dog owners) wanted to go on a
website to learn or understand what foods they are feeding their best friends. However many
users found themselves going to multiple websites or articles to find out the best ingredients for
their dog that they could understand which caused them to feel more confused and giving up and
getting whatever food they felt was the best at that time.
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User research: pain points

Pain point

Dog food websites are
often busy, and unclear
about the food.

Pain point

Unclear dog food
ingredients, confusing
and overall
overwhelming.

Pain point

Shopping and selecting
products was not
engaging and
informative.

Google



Persona: Gabriele

Problem statement:
Gabriele is a exchange
students who needs a
website that is easy use
friendly, and informative

all in one place.

Gabriele

Age: 21
Education: Bachelor's Degree
Hometown: Italy
Family: Single, 1dog, roommates
. . Student at a university
CieEupatine studying to be a
Nutritionist

“If | don’t understand the nutrition facts in the back
of my dogs food how am | supposed to keep my dog
healthy and know what my dog is eating? ”

Goals Frustrations
e Find a brand company and e \ery expensive, especially
dog food where he can for a college student.
read the ingredients and e Have toresearchalot
they are explained. °

e  Find everything all in one
place on a site and have it
delivered to him.

Gabriele is a 21-year-old student who came from ltaly to study in America. He lives with 4
roomates and a Lab dog that he adopted when he first came to America. Gabriele is a quick
learner and is learning a lot about the English language, but still has some trouble with certain
words or what they mean. He is studying nutrition and is passionate about eating healthy. While
shopping for dog food one day Gabriele turned the packaging and started to read the nutrition
facts. They were very vague and there were a ton of term and big words he didn't know and didn’t
make sense even after googling them. He wants better for his dog and start searching for more
organic healthier options.
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User journey map

| created a user journey
map of Gabriele’s
experience using the site to
help identify possibly pain
points and improvements

opportunities.

Persona: Gabriele
Goal: Find an all organic dog food that explains what each ingredient is and how it benefits the dog

Finds a page all Tries to read and Aficiihochat
Research all Land on our h t in touch with they'd like to Order the
ACTION about organic website and start ab‘o'ut £1e ge ole choose the food,
dog food looking nutrition f.acts someone tq talk Andihelrtior for product
and labeling about this -
finance
A. Find out the A. Find a speech A. Look at the A. Chatwith a A. Choose from A. Fill out form
benefits to text FAQs representative the dropdown and shipping info
B. Find someone B. Determine if B.Find a
who will help you they have “English | community of dog
TASK LIST understand to Italian” option owners who
C. Look at the hopefully have the
options for dog same questions
food
e Tiring e  Excited e  Confused e  Relieved e Glad e  Excited
e  Confusing e  Hopeful e  Satisfied e  Excluded e  Relieved e  Satisfied
FEELING ° Frustrated e  Overwhel . Hopeful . Excluded Nervous
ADJECTIVE med e  Confused e Intimidate
d
Be upfront and e Accessibili e  Have i : e  Have achat e Give e  Send emails
have better ty options speech to or call option multiple e Send
IMEROVEMEN]] wayfinding o ‘:;(\‘,:':m" o Have finance updates
dictionary Someons options
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Starting
the design

Sitemap

Paper wireframes
Digital wireframes
Low-fidelity prototype
Usability studies
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Sitemap

|
My thought process for tis (R
|

was to make sure that users
Shop All Dog Food Dictionary Order Summary LogIn
understood that there was
alearning center fromthe ~ —  connedrood articles — Payment rooet passere?
start. Make the navigation | - . Create account
Dry Food Science Team [ Billing

clean and user friendly.

" Fresh & Frozen Food FAQ |- Shipping

Veterinary Diets Checkout
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Paper wireframes

A 3 C E
=@ 2 XY | =@ |z X OR = X @Y
Next, | sketched paper @ S R | Lt x| -
wireframes for each screen 2 ER = == @ ol Eci—;_?
for my app, keeping the _K ~: L [ |a DR
! & —_— i =) - L = = =
user pain points about vl = "'gj —r=— 4@(‘23—\2} ,
carning center, iformat = = [A2 | %E% | N4
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earning center, information == — = J &
and check out flow in mind. = - \|[E= = == | =]
= |= =
—= =
== 2 e =
%— _E 9_993
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Paper wireframe
screen size variation(s)

Because Joy Dog Co's
customers access the site
on a variety of devices |
wireframes additional
screen sizes to make sure
the site would be fully

responsive.
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Digital wireframes

Easy access to navigation and
the learning center

Moving from paper to digital
wireframes made it easy to
understand how the redesign could

help address user pain point and Learning Center

R e

Lo gk et

improve the user experience.

) ' Lorem ipsum dolor sit amet, consectetur
Lorem ipsum dolor sit amet, adipiscing elit, sed do eiusmod tempo
ectetur adipiscing elit,
sed do eiusmod tempo

Prioritizing useful button and

locations and visual elements

placement on the homepage was a
Making sure that the “learn center”
key part of my strategy was one of the top things that the
customer saw
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Digital wireframe

screen size variation(s)

Lorem ipsum dolor sit amet,

consectetur adipiscing elit
sed do eiusmod tempo

1. Lorem ipsum dolor sit amet

Feon) tonior Mo sl b [
ok
o >
L X X J
How It Works
2. Lorem ipsum dolor sit amet 3. Lorem ipsum dolor sit amet

Learning Center

Lorem ipsum dolor sit amet, consectetur
adipiscing elt, sed do eiusmod tempo.

On

*kok ok

Lo e Sckor S ane,

Lorem peum dolor st
e, Lorsctuie
ddipiscing i, sed 0o
aunad lepa

How It Works

- Lo g dotor
shoames

Lorem ipsum dolor
S anet

"~

-

Lotim igreanm dobor
shamet

Learning Center

Lorem ipsum dokor sit amet,
ORI BEEECng WL, s e
elsmod tempo
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Low-fidelity prototype — = o= o e e

To create a low-fidelity prototype, | ﬁ J - —

connected all of the screens used _- = Nl S

for the primary use flow to go from _:_;E ;_f : s .
the learning center to the cart and — ) o —

checkout process. ?

Shoppin Shoppin Check O.. CheckO Check O Check O

After this, | received feedback on my i i = u:'i__ = ?T_ =
design and flow from the team. _& : ;E == |= pE.

Then implemented the suggestions =S S B s -é-:::

and addressed user pain points. T

o - s —
== =

—
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Usability study: parameters

©

Study type:
Unmoderated usability study

Q

Participants:

5 participants

O

Location:

United States, remote

©

Length:
20-30 minutes
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Usability study: findings

These were the main finding uncovered by the usability study:

Search Function for Learning Center Page Cart Ingredients

Users didn't have a way to search for a While the user saw the ingredients
certain ingredient name. While the down below there wasn't a way to
dictionary was out, they didn’t want to define the word, they would have to
scroll through different ingredients to go back to the learning center to

find theirs look up the ingredient definition.

Google



. . ° k
Eilallar e
. e High-fidelity prototype
the deS'gn e Accessibility
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Mockups

Based on the insight from the usability study, | made the changes to improve the search function

for the ingredient dictionary. | made to to include a box where the user can search for a word they

want the definition.

Before usability study After usability study

Ingredient Dictionary Nutr|t|on
Lorem ipsum dolor sit amet, consectetur adipiscing elit,
sed do elusmod tempo D i Cti O n a ry
ABCDEFGHIJKLMNOPQRSTUVWXYZ - :
— Explore the alphabet of nutrition and enrich your
ALorem ipsum dolor sit understanding of what goes into creating a bowl of
6.4 1, Consecten aUvisang St 560 6 goodness for your loyal friend.

Q. Quick Find
\ J

Amet, consectetur

Adipiscing elit .
ABCDEFGHIJKLMNOPQRSTUVWXYZ
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Mockups

To make learning and the definition of ingredients easier through the cart process I included a

hover option for the ingredients with the definition.

Before usability study

Product Name sk &x
$$S

After usability study
Turkey Beef

Size

25lb 50lb

Quantity

+ 1

Add To Cart

Dascriptian

Ingredients
Lorem Ipsum dalor it amat, consectetur acipiscing ellt, 56d do usmod tampa
Lorem ipsum dokor sit amet, consectelur adipiscing elit, sed do susmod tempo

Hava Quastion About Ingradiants? - Chack Cut Our Leam Canter

Directions

Description Ingredients Specifications

Hover Over An Ingredient For Definition
Grain sorghum, turkey, turkey meal, cracked pearled barley, brown rice, egg product,
® ¢ tocopherols) hia seed, flaxseed,
source of DHY
chloride, tau
o gcillus plantarum fermentation product,

Nmmsemmnem—tk Out Qur Leamn Center

m phosphate, sait,
hicory root, yucca
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Mockups: Original screen size

ot e m

From Bowl To Bliss
Exploring Dog Food and .

Ingredients for a Healthy and
Happy Canine Companion

Explore Now

How It Works

&

Step 1:Cpl
Nulitonalinsights

Step 2 Tailred.
Recommencatiors.

Step 3:Sav
Mormens Togather

Canine Cuisine Clossroom

Science Team

Dr. Emily Harper

Dr. Alexander Harris
Canine Nut o Specialet

anganic
CHICKEN
& ANCIENT

GRAINS
FORMULA

Lo Hore Laner

Dr. Jessica Turner

Vs nary s geromics Eps

e § 3

Dr. Benjamin Miller

e

Nutrition Dictionary —

ahet ez

o creating « bare. o pocness faryour oyol frevv

L °
ABCDEFGHIJKLMNOPQRSTUVWXYZ
PR
& Ao camione
Description

A Amyase

Foodv LibraryCenterv Dealsv Help

Kirkland Signature
Organic Chicken & Ancient
Grains Formula

Price

$54.99

Add To Cart

Ingredients Specifications

Hover Over An Ingredient For Definition

d beet
m chloride,
ict, L-Carn'tine,

ce of DHAY, dicalcium phosphate
.o e dried chicon
= tation product, diri

weezanarmace from a type of rghum,

- Check r Learn Center
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Mockups: Screen size variations

Responsive layout it key to any design and
user experience. | made sure to add
additional screen sizes of my mockups
based on the wireframes | had created. My
users use a range of device sizes, including

desktop, tablet, and mobile.

Designing this and keeping it mind made
sure that the users had the smoothest

experience possible.

.....

Nutrition
Dictionary
epie e

(= a4,
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High-fidelity
prototype

My hi-fi prototype followed the same
user flow as the lo-fi prototype, and
included the design changes made from
the usability study, and changed from

the members of the team
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https://www.figma.com/proto/B1irwHWCfCtKMy4BBgG4d3/Joyful-Dog-Co-Food-APP?type=design&node-id=143-937&t=BJbqsg92ez0a3cSR-1&scaling=scale-down&page-id=0%3A1&starting-point-node-id=1%3A2&mode=design

Accessibility considerations

Used heading with Made annotations so that
different sized text for screen readers can move
clear visual hierarchy through a form and could
tab through the items on

the website

| designed the site with alt
text available on each
page for smooth screen
reader access
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e Takeaways

Going forward

e Next steps
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Takeaways

Impact:

My design is all about making an impact and
driving education or some sort of a learning
impact. My users (dog owners) felt heard and
educated from the articles to the navigation

they were using.

What | learned:

Throughout this process I've learned the
importance of user research and empathy in
creating an effective design for this site.
Understanding and researching my users
needs allowed me to design a user-centric

focused site.
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Next steps

Conduct follow-up
usability testing on the
website

| would add additional

designs or features to

keep on improving the
site going forward.
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